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 	 Denis Sahifa. 2018020031. Purchase Decision Through Shopee Marketplace in terms of Brand Image, Product Diversity and Trust Product (Case Study on the Karangrejo Community in Grobogan City). Skripsi, Surakarta: Management Study Program (S1), Islamic University of Batik Surakarta, 2022.
 	 The purpose of this study was to determine the effect of Brand Image, Diversity Product and Trust Product variables on purchasing decisions through the Shopee Marketplace in the Karangrejo community in the city of Grobogan
 	 This study uses a quantitative descriptive method, with purposive sampling as a sampling technique. Observation and questionnaires are data collection techniques. The population in this study amounted to 140 consumers who shop through the shopee marketplace, with a sample of 100 people as respondents. Using multiple linear regression analysis, with SPSS version 20 analysis tool
 	The results showed that Brand Image obtained a value of tcount 2.238 > ttable 1.984 and significant 0.019 <0.05, based on these results obtained information that the brand image variable has a positive and significant effect on purchasing decisions through the Shopee Marketplace in the Karangrejo community in the city of Grobogan. Product diversity obtained tcount 4.520 > ttable 1.984 and significant 0.000 <0.05, based on these results obtained information that the product diversity variable has a positive and significant effect on purchasing decisions through the Shopee Marketplace in the Karangrejo community in the city of Grobogan. Product Trust obtained a value of tcount 2,927 > ttable 1,984 and significant 0.017 <0.05, based on these results obtained information that the trust variable has a positive and significant effect on purchasing decisions through the Shopee Marketplace in the Karangrejo community in the city of Grobogan.
. 
Keywords: Purchase Decision, Brand Image, Product Diversity and Trust Product.
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Denis Sahifa. 2018020031. Keputusan Pembelian Melalui Marketplace Shopee ditinjau dari Brand Image, Diversity Product dan Kepercayaan Produk (Studi Kasus pada Masyarakat Karangrejo di Kota Grobogan). Skripsi, Surakarta: Program Studi Manajemen (S1), Universitas Islam Batik Surakarta, 2022
Tujuan dalam penelitian ini untuk mengetahui pengaruh variabel Brand Image, Diversity Product dan Kepercayaan Produk terhadap keputusan pembelian melalui Marketplace Shopee pada masyarakat Karangrejo di kota Grobogan.
Penelitian ini menggunakan metode deskriptif kuantitatif, dengan purposive sampling sebagai teknik pengambilan sampel. Obeservasi dan kuesioner merupakan teknik pengumpulan data. Populasi dalam penelitian ini berjumlah 140 konsumen yang berbelanja melalui marketplace shopee, dengan sampel sebanyak 100 orang sebagai responden. Menggunakan analisis regresi linier berganda, dengan alat analisis SPSS versi 20.
Hasil penelitian menunjukkan bahwa Brand Image diperoleh nilai thitung 2,238 > ttabel 1,984 dan signifikan  0,019< 0,05, berdasarkan hasil tersebut diperoleh keterangan bahwa variabel brand image berpengaruh positif dan signifikan terhadap keputusan pembelian melalui Marketplace Shopee pada masyarakat karangrejo di kota Grobogan. Diversity product diperoleh nilai thitung 4,520 > ttabel 1,984 dan signifikan  0,000< 0,05, berdasarkan hasil tersebut diperoleh keterangan bahwa variabel diversity product berpengaruh positif dan signifikan terhadap keputusan pembelian melalui Marketplace Shopee pada masyarakat karangrejo di kota Grobogan. Kepercayaan Produk diperoleh nilai thitung 2,927 > ttabel 1,984 dan signifikan  0,017< 0,05, berdasarkan hasil tersebut diperoleh keterangan bahwa variabel kepercayaan berpengaruh positif dan signifikan terhadap keputusan pembelian melalui Marketplace Shopee pada masyarakat karangrejo di kota Grobogan.
Kata Kunci: Keputusan Pembelian, Brand Image, Diversity Product dan Kepercayaan Produk. 
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