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ABSTRACT


Ririn Winarsih, 20180020071, Title: “Purchase Decision Judging from Brand Image, Product Design, Celebrity Endorser (Erigo Use Case Study in Surakarta).
This study aims to analyze the effect of brand image, product design and celebrity endorser variables on purchasing decisions using Erigo in Surakarta.
	Quantitative methods were used in this study, data collection techniques used questionnaires, literature studies and interviews with Erigo users in Surakarta. The research sample using purposive sampling technique is 100 consumers and the population is infinite. The research method uses multiple linear regression, data analysis techniques use validity tests, reliability tests, multicollinearity tests, heteroscedasticity tests, multiple linear regression hypothesis tests, f tests, t tests and determination tests. With SPSS analysis tool version 16.
	The results showed that brand image, product design, and celebrity endorser together had a significant effect on purchasing decisions of Erigo users in Surakarta. The results of the t-test on brand image show that brand image has a positive and significant effect on purchasing decisions. Product design variables have a positive and significant effect on purchasing decisions. The celebrity endorser variable has a positive and significant effect on purchasing decisions

Keywords: brand image, product design, celebrity endorser, purchase decision





[bookmark: _Toc93493301][bookmark: _Toc93512023]






ABSTRAK 

Ririn Winarsih, 2018020071, Judul: “ Keputusan Pembelian Ditinjau dari Brand Image, Desain Produk, Celebrity Endorser (Studi Kasus Penggunaan Erigo di Surakarta).

Penelitian ini bertujuan untuk menganalisis pengaruh variabel brand image, desain produk dan celebrity endorser terhadap keputusan pembelian penggunaan Erigo di Surakarta. 
Metode kuantitaif digunakan dalam penelitian ini, teknik pengumpulan data menggunakan kuesioner, studi pustaka dan wawancara kepada pengguna Erigo di Surakarta. Sampel penelitian menggunakan teknik Sampling Purposive sebanyak 100 konsumen dan populasi tidak terhingga. Metode penelitian menggunakan metode regresi linier berganda, Teknik analisis data menggunakan uji validitas, uji reabilitas, uji multikolinearitas, uji heteroskedastisitas, uji hipotesis regresi linier berganda, uji f, uji t dan uji determinasi. Dengan alat analisis SPSS versi 16.
Hasil penelitian menunjukkan brand image, desain produk, dan celebrity endorser secara bersama-sama berpengaruh signifikan terhadap keputusan pembelian pengguna Erigo di Surakarta. Hasil uji t pada brand image menunjukkan bahwa brand image berpengaruh positif dan signifikan terhadap keputusan pembelian. Variabel desain produk berpengaruh positif dan signifikan terhadap keputusan pembelian. Variabel celebrity endorser berpengaruh positif dan signfikan terhadap keputusan pembelian.  

Kata kunci : brand image, desain produk, celebrity endorser, keputusan pembelian
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