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Abstract
[bookmark: _bookmark11]Nurul Hidayah, 2018020098, Title: “Customer Loyalty In Review Of Customer bonding, Brand image, And Trust (Study On Ms Glow Skincare In Solo City)” Thesis, Faculty Of Management Economics, University Of Islamic Batik Surakarta, 2022.
Treatment in order to look better, making women and men must use cosmetics to support appearance. Today's care is a matter of concern in self-care. This study aims to examine customer bonding, brand image, and trust in the loyalty of MS Glow Skincare customers in the city of Solo. Data collection techniques used in this study were observation, interviews, distribution of questionnaires and documentation to consumers of MS Glow Skincare customers in the City of Solo.
The research sample was purposive sampling as many as 100 consumers with multiple linear regression method. The data analysis techniques in this study included several data preparation, validity test, reliability test, normality test, multicollinearity test, heteroscedasticity test, multiple linear regression hypothesis test, f test, t test and determination test.
The results showed that customer bonding, brand image, and trust partially had a significant effect on customer loyalty of MS Glow Skincare in Solo City. Customer loyalty can be explained by the variable customer bonding, brand image, and trust by 42.4% and others are influenced by other variables. .

Keywords: customer bonding, brand image, trust, purchasing decisions


Abstrak

Nurul Hidayah, 2018020098, Judul: “Loyalitas Pelanggan Ditinjau dari Customer bonding, Brand image, Dan Kepercayaan (Studi Pada Ms Glow Skincare Di Kota Solo)” Skripsi, Fakultas Ekonomi Manajemen, Universitas Islam Batik Surakarta, 2022.
Perawatan guna berpenampilan lebih baik, menjadikan wanita dan pria haruslah menggunakan kosmetik untuk menunjang penampilan. Perawatan jaman sekarang ini menjadi hal yang diperhatikan dalam merawat diri. Penelitian ini bertujuan untuk menguji customer bonding, brand image, dan kepercayaan terhadap loyalitas pelanggan MS Glow Skincare di Kota Solo.
Teknik pengumpulan data yang digunakan dalam penelitian ini adalah observasi, wawancara, pembagian kuesioner dan dokumentasi kepada konsumen pelanggan MS Glow Skincare di Kota Solo. Sampel penelitian sampel Purposive sampling sebanyak 100 konsumen dengan metode regresi linier berganda Teknik analisis data dalam studi ini termasuk beberapa penyusunan data, uji validitas, uji reliabilitas, uji normalitas, uji multikolinearitas, uji heteroskedastisitas, uji hipotesis regresi linier berganda, uji f, uji t dan uji determinasi.
Hasil penelitian menunjukkan customer bonding, brand image, dan kepercayaan secara parsial berpengaruh signifikan terhadap loyalitas pelanggan MS Glow Skincare di Kota Solo. Loyalitas pelanggan dapat dijelaskan oleh variabel customer bonding, brand image, dan kepercayaan sebesar 42,4% dan yang lainnya dipengaruhi oleh variabel lainnya.
.
Kata kunci: customer bonding, brand image, kepercayaan, keputusan pembelian
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