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ABSTRAK

Dyah Ayu Fajar Arini, 2018020162: Keputusan Pembelian Marketplace Shopee Ditinjau dari Celebrity Endorser, Online Customer Review dan Rating (Studi Kasus pada Siswa SLTA Surakarta).


Penelitian ini bertujuan untuk mengetahui adakah pengaruh yang signifikan antara variabel celebrity endorser, online customer review, dan rating terhadap keputusan pembelian melalui marketplace shopee pada siswa SLTA Surakarta. 

Metode yang digunakan adalah metode kuantitatif. Populasi dalam penelitian ini adalah siswa SLTA Surakarta dan sampel yang digunakan berjumlah 100 responden. Teknik pengambilan sampel dalam penelitian ini adalah nonprobability sampling dengan pendekatan purposive sampling. Jenis data yang digunakan dalam penelitian ini yaitu data primer dan data sekunder, dimana teknik pengumpulan datanya menggunakan observasi, dokumentasi, kuesioner, dan studi pustaka. Teknik analisis data dalam penelitian ini adalah uji asumsi klasik, regresi linear berganda dan koefisien determinasi.
Hasil penelitian ini dapat disimpulkan bahwa variabel celebrity endorser berpengaruh positif dan signifikan terhadap keputusan pembelian marketplace  shopee pada Siswa SLTA Surakarta. Variabel online customer review berpengaruh positif dan signifikan terhadap keputusan pembelian marketplace  shopee pada Siswa SLTA Surakarta. Sedangkan variabel rating berpengaruh positif dan signifikan terhadap keputusan pembelian marketplace  shopee pada Siswa SLTA Surakarta.

Kata kunci : Keputusan Pembelian, Celebrity Endorser, Online Customer Review, Rating.

ABSTRACT

Dyah Ayu Fajar Arini, 2018020162: Shopee Marketplace Purchase Decision Judging from Celebrity Endorsers, Online Customer Reviews and Ratings (Case Study on Surakarta High School Students).

This study aims to determine whether there is a significant influence between the celebrity endorser, online customer review, and rating variables on purchasing decisions through the shopee marketplace for high school students in Surakarta.

The method used is a quantitative method. The population in this study were high school students in Surakarta and the sample used was 100 respondents. The sampling technique in this study was non-probability sampling with a purposive sampling approach. The types of data used in this study are primary data and secondary data, where data collection techniques use observation, documentation, questionnaires, and literature studies. The data analysis technique in this study is the classical assumption test, multiple linear regression and the coefficient of determination.

The results of this study can be concluded that the celebrity endorser variable has a positive and significant effect on the purchase decision of the shopee marketplace in high school students in Surakarta. The online customer review variable has a positive and significant effect on the purchase decision of the shopee marketplace for high school students in Surakarta. While the rating variable has a positive and significant effect on the purchase decision of the shopee marketplace for Surakarta high school students.

Keywords: Purchase Decision, Celebrity Endorser, Online Customer Review, Rating.
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