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ABSTRACT

        Dinda Siona Eksuberanti. Nim 2018020059. Consumer Satisfaction Is Reviewed From Food Quality, Service, Café Atmosphere And Customer Value (Study On New Gacoan Solo Noodles). Thesis Faculty Of Ekonmi Management Of Universitas Islam Batik Surakarta 2022.
        
        The purpose of the study was to analyze the influence of variable Food Quality, Service, Atmosphere Café and Customer Value on Consumer Satisfaction on New Gacoan Solo Noodles.
        This study uses quantitative research with simple random sampling methods. The population of all consumers who made purchases more than twice in Mie Gacoan Solo Baru and a sample used as many as 100 respondents. The data collection used a kusioner deployment on the Likert scale to measure respondents' answers identifying the relationship between Food Quality, Service, Café Atmosphere and Customer Value to Customer Satisfaction of New Gacoan Solo Noodles.          
        The result of a double regression equation between food quality, service, café atmosphere and customer value to consumer satisfaction is: Y = 4.598 + 0.571X1 + 0.249X2 + 0.160X3 + 0.013 + e. Coefficient (X1) positive value means that there is a unidirectional influence between food quality and consumer satisfaction, coefficient (X2) is positive means that there is a unidirectional influence between service and consumer satisfaction, coefficient (X3) positive means influence between café atmosphere and consumer satisfaction, the coefficient (X4) is positive meaning that there is an influence between customer values on consumer satisfaction. Pasial test results (t-test) showed that food quality variables (X1) had a significant effect on consumer satisfaction, service(X2)had a significant effect on consumer satisfaction, café atmosphere (X3)had a significant effect on consumer satisfaction and customer value (X4) had no significant effect on consumer satisfaction. The coefficient of determination (R2) of 0.330 which can be interpreted as the effect of independent variables on dependent variables by 33.0% while the remaining 67.0% is influenced by other variables not studied in this study.
 	
Keywords: Food Quality, Service, Café Atmosphere and Customer Value, Cunsomer Satisfaction
		









ABSTRAK

Dinda Siona Eksuberanti. Nim 2018020059. Kepuasan Konsumen Ditinjau Dari Kualitas Makanan, Pelayanan, Suasana Café Dan Nilai Pelanggan (Studi Pada Mie Gacoan Solo Baru). Skripsi Fakultas Ekonmi Manajemen Universitas Islam Batik Surakarta 2022.
        Tujuan dari penelitian ini untuk menganalisis pengaruh variabel Kualitas Makanan, Pelayanan, Suasana Café dan Nilai Pelanggan terhadap Kepuasan Konsumen pada Mie Gacoan Solo Baru.
        Penelitian ini menggunakan penelitian kuantitatif dengan metode simple random sampling. Populasi seluruh konsumen yang melakukan pembelian sebanyak lebih dari dua kali di Mie Gacoan Solo Baru dan sampel yang digunakan sebanyak 100 responden. Pengumpulan data menggunakan penyebaran kusioner dengan skala Likert untuk mengukur jawaban responden mengidentifikasi hubungan antara Kualitas Makanan, Pelayanan, Suasana Café dan Nilai Pelanggan Terhadap Kepuasan Konsumen Mie Gacoan Solo Baru. 
        Hasil persamaan regresi berganda antara kualitas makanan, pelayanan, suasana café dan nilai pelanggan terhadap kepuasan konsumen yaitu: Y = 4,598 + 0,571X1 + 0,249X2 + 0,160X3 + 0,013 + e. Koefisien (X1) bernilai positif artinya terjadi pengaruh searah antara kualitas makanan dengan kepuasan konsumen, koefisien (X2) bernilai positif artinya terjadi pengaruh searah antara pelayanan dengan kepuasan konsumen, koefisien (X3) bernilai positif artinya terjadi pengaruh antara suasana café dengan kepuasan konsumen, koefisien (X4) bernilai positif artinya terjadi pengaruh antara nilai pelanggan terhadap kepuasan konsumen. Hasil uji secara pasial (uji-t) menunjukkan, variabel kualitas makanan (X1) berpengaruh signifikan terhadap kepuasan konsumen, pelayanan (X2)  berpengaruh signifikan terhadap kepuasan konsumen, suasana café (X3)  berpengaruh signifikan terhadap kepuasan konsumen dan nilai pelanggan (X4)  berpengaruh tidak signifikan terhadap kepuasan konsumen. Koefisien determinasi (R2) sebesar 0,330 yang dapat diartikan pengaruh variabel independen terhadap variabel dependen sebesar 33,0% sedangkan sisanya 67,0% dipengaruhi oleh variabel lain yang tidak diteliti dalam penelitian ini.

Kata Kunci : Kualitas Makanan, Pelayanan, Suasana Café, Nilai Pelanggan, Kepuasan Konsumen
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