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[bookmark: _Toc448384003][bookmark: _Toc462552768]Alrisha Windiya Fresha, 2018020069, Keputusan Pembelian Ditinjau Dari Diferensiasi Produk, Citra Merek, dan Store Atmosphere pada Restoran JCO Donuts di Kota Surakarta.

Pertumbuhan bisnis donut semenjak tahun 2006 sangat pesat. Kesuksesan bisnis fnb khususnya donut ini mengakibatkan munculnya bermacam macam merk baik dari luar maupun dalam negeri dengan persaingan yang ada, restoran JCO Donuts Kota Surakarta berusaha untuktmeningkatkan minat pembelian konsumen. 
Penelitian ini bertujuan mengetahui dantmenganalisis diferensiasi produk,citra merek,dan storetatmosphere terhadap keputusan pembelian.Variabeliindependen pada penelitian ini adalah diferensiasi produk, citra merek dan store atmosphere, sedangkan variabel dependen pada penelitian ini adalah keputusan pembelian. 
Metode yang digunakan yakni kuantitatif. Teknik pengambilan sampel penelitian yang digunakan adalah non probability tepatnya menggunakan purposive sampling. Populasi dalam penelitian ini yakni tak terhingga. Sampel dalam penelitian ini berjumlah 100tresponden. Analisissdata menggunakan asumsi klasik dan analisis regresi linier berganda. 
Hasil penelitian menunjukkan diferensiasi produk tidak berpengaruh signifikan terhadap keputusan pembelian, sedangkan citra merek dan store atmosphere berpengaruh positif danhsignifikan terhadap keputusantpembelian.


Kata kunci: Keputusan Pembelian, DiferensiasinProduk, Citra merk, Store Atmosphere 
[bookmark: _Toc95241999]
ABSTRACT
Alrisha Windiya Fresha, 2018020069, Purchase Decision Judging From Product Differentiation, Brand Image, and Store Atmosphere at JCO Donuts Restaurant in Surakarta City.
The donut business has grown rapidly since 2006. The success of the fnb business, especially donuts, has resulted in the emergence of various brands both from outside and within the country. With the existing competition, the JCO Donuts restaurant in Surakarta City is trying to increase consumer buying interest.
This study aims to determine and analyze product differentiation, brand image, and store atmosphere on purchasing decisions. The independent variables in this study are product differentiation, brand image and store atmosphere, while the dependent variable in this study is purchasing decisions.
The method used is quantitative. The research sampling technique used is non-probability, precisely using purposive sampling. The population in this study is infinity. The sample in this study amounted to 100 respondents. The data analysis uses classical assumptions and multiple linear regression analysis.
The results showed that product differentiation had no significant effect on purchasing decisions, while brand image and store atmosphere had a positive and significant effect on purchasing decisions.

Keywords: Purchase Decision,Product Differentiation,Brand Image,Store Atmosphere
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